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PEKJIAMHBIN CJJOTAH KAK BAJI OTHO®PA30OBOT'O TEKCTA
B AHIDIMMCKOW JIMHI BOKYJIBTYPE

B crathe paccMaTpHUBAOTCS CHHTAKCHUISCKHE 0COOCHHOCTH PeKJIAMHOTO aopu3Ma, coraHa
KaK Pa3sHOBHTHOCTH OHO(PPA30BOTO TeKCTA B AHIIIHHCKOM JIMHTBOKYJIBTYPE.

The article deals with the syntactic features of advertising aphorism, the.slogan as a variety of
one-phrase text in English linguistic culture.
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OmHuM W3 THIIOB OTHO(PPA3OBBIX TCKCTOB. [ 1] ABIACTCA peRIAMHBII CJ/10-
TraH, KOTOPBIAH BEChMA HACTO BBIpAXKACTCA B adopuctuueckor (gopme [2; 3].
PexmaMHBIC CIOTAHBI MPEACTABIIOT COOOH HAWOOICE MPOXYKTHBHBIN H pac-
MIPOCTPAHEHHBIA CII0COO MAaccoBOM koMMyHHKAuuu B cepe pexmamer. Hyxwo
3aMETHTD, YTO B AaHIVIO-AMEPUKAHCKOM SI3bIKO3HAHUY PEKJIAMHBIA CITOTAH JAJICKO
HE BCETJa COOTHOCHTCS KakK C-IIOHATHEM OTHO(PA30BOTO TEKCTA, TAK U C MO-
HATHEM adopusma [4], XOTs Ha TIPAKTHKE TAHHBIC TIOHATH, KaK MIPABUIIO, OTO-
JKAECTBIBIFOTCS.

Kak m3BecTHO,, pekjiaMa — 3T0 PacHpoOCTpaHsIeMasl B ONPEACICHHOH (op-
Me mH(pOpMALMSI HEIMIHOCTHOTO XapakKTepa O TOBAPAX, YCIAyTax WM HACIX
M HAYMHAHWAX, TPESAHA3HAYCHHAS [ TPYIIbl JHL (LEACBOW AyAUTOPUHU) U
OTLIIAYMBACMASL ONIPEIACICHHBIM CIIOHCOpOM («Advertising is any paid-for form
of non-personal representation of the facts about goods, services or ideas to a
group, of people»). PexmaMHBIN TEKCT MBITACTCS MEPSAATH CBOHCTBA PCKIIAMH-
PYEMOTO MPOAYKTA, KAK C MOMOIIBI0 00PA30B, TaK M IPH MOMOIIH S3bIKA. Taxk,
CTHJIb PEKJIAMBI TOPOTHX JYXOB, KAK MPABHJIO, H3BICKAH M BBIPA3UTEICH: M is
Jor moments you’ll never forget? For days marvelous with flowers and laughter.
For nights magical with means and old promises. ‘M’ Fragrances by Henry
C. Miner It’s Magic. CTuip pexiamMbl TAKOTO W3BECTHOTO MPOAYKTA Kak vai
Earl Grey nepenaeT ocodyro armocdepy u3bickanHoTo KoMpopra: Earl Grey Tea
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Reminiscent of the warm nature Scents of a far-away summer evening With a
tantalizing taste and delicately Scented in a secret way described by A Chinese
mandarin many years ago.

Jlns OCTIDKEHUS TTIABHOM NMparMaTvyecKOd IIETH — MOOYAWTh azpecara
TPHOOPECTH PEKIAMHUPY EMBIH TOBAP MIM BOCHOIB30BATHCA YCIYTAMH — IIPUME-
HSFOTCSI PA3/IHYHBIC SA3BIKOBBIC CPEICTBA: JICKCHICCKAE, CHHTAKCHIECKHUE, TPaM-
Maruueckue, rpadudeckue, goHermueckue. CTpeMIICHHE MAKCHMAIBHO BO3-
JICHCTBOBATH, a, CIICAOBATCIBHO, MPHOTH3UTECA HA S3BIKOBOM YPOBHE K MOTpPE-
OHUTCIIIO, OMPSACIACT BEIOOP, KOMOMHALIHIO M COUCTACMOCTD A3BIKOBBIX CPCICTB
B IIPOIIECCE CO3AAHMS PEKIAMHOTO COOOIICHMS.

Hamnbonee 1acro ymoTpeOmsIeMblM B PEKJIAMHBIX CIOTAHAX CHHTAKCHUC-
CKHM CpEICTBOM BBIPA3UTEIBHOCTH SBILICTCS MCHOJIL30BAHIE OXHOCOCTAB-
HBIX npenao:xkennii: Chevrolet. An American Revolution. (Chevrolet cars);
Creating a Higher Standard. (Cadillac cars); The Power to Be Your Best. (Apple
Computers); Real Tea Leaves & Antioxidants. (Lipton Iced Tea).-Jlanubie ciora-
HBI SIBILTIOTCS. HA3BIBHBIMH IPEATIOKCHASIME. B HUX OTCYTCTBYET TOT WM HHOH
IJIaBHBIN 'WICH MPEII0KEHIUI. Takue MpoImyCKH HE CYIECTBEHHBI JJISI CMBICIIA
BBIPAKCHUS, 2 HA000POT OOJIETHAOT TEKCT, M TEM CAMBIM OJaTOTBOPHO BIHSIOT
Ha €10 3anoMuHAeMOCTh. [IInpoko MCronb3yeTcs HHapIesuIsanmst (HaMEPEHHOE
PacCUICHEHHE CBSI3AHHOTO TEKCTA HA HECKOJIBKO'CAMOCTOSTCIBHBIX OTPE3KOB).
Taxoe meneHuE MPUIACT PUTMHYHOCTD TEKCTY: Bonne Bell. Beautiful. Colorful.
You. (Bonne Bell); Macintosh. It Does More. It Costs Less. Its that Simple. (Ap-
ple Macintosh); Subaru. Think. Feel.\Drive. (Subaru Cars); Ford. Designed
Jfor living. Engineered to last. (Ford Vehicles); GIVE. Get Involved. Volunteer
Exceed. (Polo Jeans). PacnipoCTpaHCHBI MapaJUIe/IbHBIE KOHCTPYKIAN (3TO
CHHTaKCHYCCKHE KOHCTPYKIUH, ONM3KHE IO 3HAYCHUIO, HO BHIPAKCHHBIC Pa3-
JHYHBIMA CHHTAKCHYCCKUMH COUHHLAME). [How refreshing! How Heineken!
(Heineken beer); Take Toshiba, Take the World. (Toshiba); Stop wishing. Start
living. (Meltin’ Pot jeans), Looks ugly.Tastes great. (Stella Artois); Don't dream
it. Drive it! (Jaguar cars).

Hcnone3yroTcs Takke U APYTHE, MCHEE YACTOTHBIC CHHTAKCHIECKHE CPETI-
CTBA, K KOTOPHIM OTHOCATCA clieayromue. AHa(opa (MOBTOPCHHUE KAKHX-THOO
CXOZIHBIX 3BYKOBBIX 3JIEMCHTOB B HA4YAllC CMCKHBIX PUTMHUYCCKUX PII0B): May-
be shes born with it. Maybe it’s Maybelline. (Maybelline makeup); How re-
Jfreshing! How Heineken! (Heineken beer). Putopm4ecknii Bompoc (BOIpoc, He
TpeOyromuii oTBeTa): Has it changed your life yet? (Compaq Computers); Have
you ever had a bad time in Levis? (Levis Jeans); Isn't it time for a real car?
(Buick cars); Have you driven a Ford lately? (Ford cars). YMoraanue (Hame-
PEHHBIN OOPBHIB BBICKA3BIBAHMS, NEPEIAFOIIMH B3BOJIHOBAHHOCTD PEUH M IIPEI-
TIOJIATAFOIINH, YTO YHTATENb JOTANACTCSI O HEBBICKA3aHHOM): Tylos fea ... it§ a
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partofyour life. (Tylos tea); The best part of wakin’up ... is Folgersin your cup.
(Folgers Coffee). AnTnTes3a (IpOoTUBONOCTABICHUE): Looks-ugly. Tastes great.
(Stella Artois beer); Saturn. Like always. Like never before. (Saturn Cars). Jlek-
CHYECKUIi TOBTOP (TIOBTOPESHHUE OJJHOTO W TOTO K€ CIIOBA, CIOBOCOYCTAHMUS): A
better beer deserves a better can (Heineken beer); . The Great Tea from Great
Britain (Sir Winston Tea).

Bce mepeuncicHHbIE CHHTAKCHYECKHCE | CPEACTBA CIYXKAT AT TPHIAHUS
CJIOTaHaM BBIPA3UTEIFHOCTH, 3AIOMHHACMOCTH, OHH HAIIPABJICHBI HA IIPHBIICC-
HHC BHHMAHMA 1IETICBOH ayauropuu. [ToMHIMO 3TOTO, JaHHBIC CHHTAKCHICCKUC
CPEACTBA NMPHIAOT PEKIAMHOMY CIOTaHY CICIE(pHUCCKUE XapaKTCPHCTHKH,
XOTSI M IIUPOKO YIIOTPEOILTFOTCSI B MHBIX THUIAX PAHOPPA3OBBIX TEKCTOB.
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